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Introduction 
From	8-12,	June	2009,	Play	the	Game	held	its	sixth	world	communication	conference	on	sport	and	society	in	
Coventry,	United	Kingdom,	in	collaboration	with	the	Centre	for	International	Business	of	Sport	(CIBS)	at	Coventry	
University.	It	was	the	second	time	a	Play	the	Game	conference	was	held	outside	Denmark	(the	first	time	was	in	2007	
in	Iceland).	The	decision	to	hold	the	conference	in	Coventry	was	taken	after	a	selection	process	that	following	a	
bidding	round	resulted	in	firm	expressions	of	interest	from	prospective	partners	in	Berlin,	Gran	Canaria	&	Coventry	
University.	

The	conference	attracted	282	participants	from	32	countries	and	six	continents,	for	presentations	and	discussion	on	
a	wide	variety	of	topics.	Conferences	of	this	nature	can	be	experienced	in	many	different	ways,	making	it	impossible	
to	fully	summarise	the	different	dimensions	of	the	conference	in	a	report.	

What	plays	the	biggest	role	of	the	conference	for	the	individual	is	not	possible	to	measure:	Play	the	Game	as	
sanctuary	for	voices	which	would	otherwise	not	be	heard	in	international	sport;	Eyewitness	reports	of	match-
fixing	and	corruption	in	sports	federations;	Presentations	and	discussions	with	dedicated	experts	working	at	the	
highest	level;	Forming	new	networks	across	professional	and	geographical	boundaries	over	a	cup	of	coffee	or	a	
couple	of	beers;	The	opportunity	to	have	an	informal	chat	with	former	Tour	de	France	winner	Greg	LeMond,	UEFA	
communications	director	William	Gaillard,	WADA	Director	General	David	Howman	or	former	WADA	President	
Richard	W.	Pound.	There	are	many	different	perspectives	on	the	conference.

This	evaluation	will	focus	on	some	key	elements	of	the	conference’s	programme	and	development.	Purely	
organisational	and	technical	aspects	are	only	discussed	to	the	extent	they	have	influenced	the	conference’s	objectives.	
Here	you	will	find	recommendations	for	future	conferences.	

The	evaluation	is	based	on	
•	 An	e-mail	questionnaire	sent	to	all	participants	immediately	after	the	conference	
•	 Comments	from	members	of	the	Programme	Committee	
•	 Spontaneous	comments	from	participants	sent	in	e-mails	to	the	Secretariat	
•	 Discussion	by	Play	the	Game’s	Board	at	its	meeting	on	29	September	2009	
•	 The	Secretariat's	experiences	before,	during	and	after	the	conference	
•	 Searches	in	international	media	databases	and	media	clips	received	from	reporters	

The	evaluation	was	made	by	Play	the	Game's	Secretariat	on	behalf	of	the	Programme	Committee.	
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Play the Game 2009 overview 
Compared	to	previous	years,	planning	for	Play	the	Game	in	2009	was	hampered	by	long-term	illness	and	parental	
leave	in	the	already	lightly	staffed	Secretariat	in	Aarhus.

Also	Coventry	University	had	difficulties	because	of	illness,	changes	in	staff	and	shift	of	decision-making	responsibility	
between	departments.

Some	components,	for	example	an	“international	teenager	summit”	in	cooperation	with	StreetGames	in	England	and	
an	e-learning	project	in	collaboration	with	the	BBC	World	Service	Trust,	had	to	be	shelved	due	to	lack	of	financial	and	
personnel	resources.	

Like	the	conference	in	Iceland	in	2007,	the	programme	was	geared	to	focus	on	a	number	of	key	themes	where	
individual	cases	and	exciting	individual	speakers	were	chosen	so	as	to	illuminate	the	selected	focus	areas.	

Despite	the	thematic	rather	than	sensation-driven	approach	to	the	conference	presentations,	Play	the	Game	2009	
attracted	relatively	the	same	number	of	journalists,	scholars,	athletes	and	leaders	as	in	the	past.	

All	things	considered,	the	282	participants	from	32	countries	on	six	continents	are	acceptable,	but	the	conference	has	
the	potential	to	collect	up	to	400	participants	without	losing	its	unique	character.	

Judging	by	participants’	reactions,	the	conference	is	still	a	unique	learning	place,	sports	policy	forum	and	
multidisciplinary	international	meeting	place.	Several	participants	in	oral	comments,	videos	and	e-mail	to	the	
Secretariat	again	expressed	that	the	conference	was	among	the	very	best	they	had	been	involved	with,	and	
experienced	Play	the	Game	participants	again	pointed	out	that	“there	are	always	new	things	to	take	back	from	Play	
the	Game	conferences.”	

But	an	independent	e-mail	survey	carried	out	two	months	after	the	conference,	which	was	again	conducted	by	the	
Danish	Institute	for	Sports	Studies,	shows	that	the	extraordinary	enthusiasm	generated	among	participants	at	past	
conferences	were	reduced	in	Coventry	to	what	can	be	called	“highly	satisfactory”.	

The	study	shows	a	slightly	decreasing	commitment,	as	expressed	in	several	ways:	the	response	rate	is	slightly	lower;	
there	is	a	shift	from	the	very	positive	towards	the	middle	grades;	a	number	of	respondents	commented	to	the	effect	
that	“Reykjavik	was	better.”

There	could	be	a	number	of	reasons	for	this.	The	study	reveals	some	dissatisfaction	with	the	physical	setting	in	
Coventry.	The	Cathedral	was	regarded	as	an	excessive	venue	with	unsatisfactory	acoustics,	too	little	and	unvaried	
food	and	hotel	rooms	were	not	up	to	standard.	It	probably	also	plays	a	role	that	many	show	up	with	very	high	
expectations	based	on	past	experiences,	and	thus	the	element	of	surprise	is	lost.	

In	relation	to	the	last	point,	Play	the	Game’s	mission	is	to	ensure	that	the	content,	regardless	of	repetitions	of	themes,	
speakers	and	topics,	seems	fresh	and	innovative.

Once	again,	the	conference	generated	great	international	interest	in	hosting	the	next	Play	the	Game	in	2011.	The	
Secretariat	has	so	far	received	informal	inquiries	from	South	Africa,	Brazil,	USA,	Germany	and	Slovenia.	

The	next	host	and	partner	will	be	announced	in	spring	2010	after	completion	of	a	bidding	round	and	selection	
process..

It	is	the	Program	Committee’s	main	impression	that	Play	the	Game	once	again	was	successful	and	redeemed	its	
purpose:.

1)	 raising	awareness	of	sport	in	society,	both	locally,	nationally	and	internationally
2)	 to	paint	a	comprehensive	picture	of	sport	and	support	the	individual’s	right	to	choose	and	shape	his	or	her	

daily	sport
3)	 ensure	a	free,	independent,	open	and	unbiased	debate	on	sport	condition	and	development
4)	 to	provide	media	professionals,	researchers	and	political	leaders	both	inspiration	and	tools	to	work	with	

sport’s	cultural,	political,	social	and	economic	aspects
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5)	 to	create	networks	across	national	and	disciplinary	boundaries	to	meet	the	challenges	of	a	globalised	sports	
and	media	world

Taken	as	a	whole,	the	conference	was	executed	satisfactorily,	but	not	in	all	aspects	with	regard	to	the	anticipated	high	
level	of	quality.	

In	light	of	this	experience,	the	Programme	Committee	has	the	following

Recommendations: 
•	 Consideration	should	be	given	to	shorten	the	conference	by	1-2	days.

•	 The	content	and	the	theme	can	be	"packaged",	in	order	to	market	shorter	stays	at	the	conference	effectively.

•	 More	varied	styles	of	parallel	and	plenary	sessions	with	greater	space	for	dialogue.

•	 The	professional/academic	level	in	parallel	sessions	should	be	raised.

•	 Better	introduction	of	topics	and	speakers	at	the	start	of	each	session.

•	 Increased	opportunities	for	more	systematic	networking.

•	 Utilize	the	longer	preparation	for	the	next	conference	to	bring	together	the	Programme	Committee	earlier	
than	seven	months	before	the	conference.

•	 The	structure	of	the	local	host	organisation	must	be	described	in	the	contract	

Media Coverage 
Play	the	Game	has	no	tools	for	accurately	registering	media	coverage.	The	summary	made	by	the	Secretariat	in	the	
months	after	the	conference	is	based	on	correspondence	from	participants,	internet	searches	and	other	unreliable	
methods.	In	other	words,	the	research	is	not	an	exhaustive	list	and	comparisons	with	previous	conferences	are	
unreliable.	

The	impact	of	the	conference	in	the	media	seems	to	have	been	quite	large,	especially	after	former	Tour	de	France	
winner	Greg	LeMond	spoke	at	the	conference	on	the	second	day.	

The	international	media	coverage	of	the	conference	was	marked	by	the	presence	of	journalists	and	TV	crews	from	
leading	British	media	including	The	Guardian,	The	Times,	The	Independent	and	the	BBC.	In	the	first	months	after	the	
conference,	the	Secretariat	has	found	156	articles	and	features	in	print	and	electronic	media.	The	counting	process	
has	not	been	intensive,	so	the	figure	may	prove	to	be	significantly	higher.	The	corresponding	figure	in	the	2007	
evaluation	was	280,	a	figure	which	grew	during	the	rest	of	2007.	The	registered	articles	spread	very	widely,	both	
geographically	and	in	terms	of	media	type.	Play	the	Game	is	still	lacking	a	continuous	contact	with	the	leading,	agenda-
setting	media	companies	in	the	U.S.	and	Europe.	

A	key	reason	for	the	presumably	lower	coverage	may	be	that	the	conference	in	Coventry	was	not	very	well	covered	
by	Danish	media	as	compared	to	2007;	a	number	of	national	and	regional	dailies	as	well	as	Ritzau	were	present,	while	
TV2	only	had	a	single	reporter	and	no	camera	crews	in	Coventry.	In	comparison,	both	TV2	and	DR	sent	a	number	
of	journalists	to	Play	the	Game	in	2007	in	Reykjavik.	Whether	non-attendance	was	due	to	the	finance	crisis,	regular	
savings	or	other	priorities,	is	not	known.	
..
Again	in	2009,	Play	the	Game	collaborated	with	journalism	training	institution	UPDATE,	based	at	the	Danish	School	
of	Media	and	Journalism,	which	drew	a	number	of	regional	newspapers	to	the	conference	by	offering	a	special	Play	
the	Game-course	in	which	participants	alongside	the	conference	programme,	met	for	professional	evaluation	and	
inspiration	and	participated	in	specially	organised	events.	

Traffic	on	the	Play	the	Game’s	website	www.playthegame.org	has	long	been	more	or	less	the	same	level	with	11,000-
15,000	unique	visitors	per	month	in	the	months	leading	up	to	the	conference.	In	June	2009,	conference	months,	
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this	figure	rose	to	nearly	36,500	unique	visitors,	while	the	number	of	unique	visitors	after	the	conference	has	been	
around	12,000-16,000	per	month.	

Also,	the	conference	streaming	offer	generated	great	interest.	The	number	of	live	spectators	was	very	modest,	but	
following	video	on	demand	was	a	different	story.	Greg	LeMond’s	speech	was	downloaded	over	21,000	times	in	June	
alone;	a	huge	leap	to	the	next-most	downloaded	presentation,	Friday’s	closing	speech	by	Andrew	Jennings	with	234	
downloads.	

Given	that	huge	resources	have	already	been	spent	to	hold	the	conference	for	those	that	turn	up	in	person,	an	
extra	investment	of	around	DKK	100,000	for	streaming	presentations	resulted	in	hundreds	of	extra	interested	
“participants”	at	the	conference.	Interest	in	the	videos	has	of	course	waned	as	the	months	pass,	but	in	November	
there	still	were	150	downloads	of	the	conference	sessions.	

As	a	new	initiative	in	2009,	Play	the	Game	created	a	profile	on	social	media	outlets	Twitter	&	Facebook.	Especially	the	
use	of	Twitter	proved	effective	in	relation	to	the	distribution	of	news	and	information.	The	prime	example	was	Greg	
LeMond’s	verbal	attacks	on	Lance	Armstrong,	which	Armstrong	himself	commented	upon	in	his	Twitter	feed	with	a	
link	to	our	site.	The	high	volume	of	traffic	caused	our	site	to	crash.	

Subsequently,	we	believe	that	it	most	certainly	is	worth	feeding	both	Twitter	and	Facebook	with	conference-related	
substance,	and	that	next	time	an	earlier	effort	will	surely	be	even	more	rewarding.	Still,	we	are	however	dependent	
on	who	chooses	to	get	our	news	in	their	tweets.	It	is	important	to	remember	to	take	time	to	care	for	our	virtual	
network,	for	instance	ensuring	at	least	weekly	updates,	and	remembering	to	check	whether	some	of	the	new	
“followers”	on	Twitter	might	be	worthwhile	following	themselves.	

After	the	conference,	we	received	some	inquiries	about	obtaining	copies	of	video-on-demand	from	parallel	sessions.	
Since	these	sessions	were	not	streamed,	we	could	not	accommodate	these	requests,	but	at	future	conferences,	
broadcasting	podcasts	from	parallel	sessions	should	be	considered.	

Recommendations:

•	 Greater	targeting	of	agenda-setting	international	media.

•	 More	active	use	of	social	media	before,	during	and	after	the	conference.

•	 PR	before	the	conference,	for	instance	streaming	interviews	with	keynote	speakers	.

•	 Podcasts	from	parallel	sessions	

Participation rates and composition 
The	number	of	participants	at	282	from	32	countries	as	mentioned	above	is	acceptable.	We	had,	however,	had	greater	
expectations	for	the	number	of	participants	due	to	the	conference’s	central	location	and	proximity	to	London.	

It	is	important	to	recognise	that	Play	the	Game’s	potential	is	significantly	greater.	Compared	to	the	resources	invested	
in	the	conference,	a	level	of	250-300	participants	is	not	satisfactory	in	the	long	run.	

Again	in	2009,	the	call	for	papers	worked	well	in	attracting	good	speakers.	The	number	of	speakers	who	signed	up	
as	paying	participants	after	approval	of	their	abstracts	by	the	Program	Committee	has	risen	from	24	in	2005	to	
53	in	2009.	Generally	speaking,	Play	the	Game	arouses	a	growing	interest	in	the	research	community	who	wish	to	
participate	in	the	sports	politics	debate,	but	one	must	be	careful	that	it	does	not	become	the	“ stock	and	barrel”	
principle,	which	determines	acceptance	of	abstracts.	This	has	been	expressed	in	for	instance	the	participant	survey,	
where	several	delegates	called	for	a	better	quality	of	parallel	sessions.

Business-orientated	delegates	were	represented	in	similar	levels	to	the	previous	two	conferences	in	2005	and	
2007.	Media	professionals	comprise	the	largest	group,	representing	roughly	one	third	of	delegates	-	or	half	when	
you	include	the	journalism	students.	About	25	percent	of	delegates	were	researchers,	16	percent	from	sports	
organisations,	while	the	remaining	10	percent	came	from	public	authorities,	businesses	and	other	sports	stakeholders.	
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Nonetheless,	it	is	unsatisfactory	that	the	number	of	paying	participants	again	declined.	107	out	of	282	participants	as	
opposed	to	161	out	of	245	participants	in	2007.	A	major	reason	is	that	the	Danish	School	of	Journalism	could	not	
this	year	could	send	about	40	journalism	students,	who	in	2007	had	an	own	payment	equal	to	the	Play	the	Game’s	
actual	cost	of	their	participation.	

Other	causes	may	be	the	economic	crisis	that	has	hit	the	media	hard	and	Coventry	University’s	sub-contractors	
failure	to	deliver	the	expected	national	promotional	and	marketing	efforts.	

There	is	still	too	low	a	proportion	of	women	among	participants	and	speakers,	despite	the	attention	paid	to	this	
issue	both	in	the	Programme	Committee	and	Secretariat.	Only	about	one	quarter	of	the	participants	were	women,	
with	only	25	out	of	120	speakers	women!	This	is	not	tenable.	The	issue	has	been	discussed	after	each	conference,	
and	therefore	the	Play	the	Game	Board	resolved	for	2007	Conference	to	get	more	women	in	the	Programme	
Committee	for	the	2009	conference.	As	such,	the	2009	Programme	Committee	consisted	of	two	women	as	opposed	
to	one	in	2007.	This	figure	should	be	increased	further	in	connection	with	the	planning	of	future	conferences,	and	we	
must	consider	key	themes	that	have	based	on	our	experiences	been	shown	to	attract	female	presenters.

A	particular	problem	in	holding	Play	the	Game	abroad	is	that	it	is	harder	to	raise	funds	for	travel	grants	from	
participants	from	less	privileged	countries	(Grant	Holders).	The	difficulty	is	possibly	a	sign	of	the	times,	as	in	both	
2000	and	2002,	it	was	possible	to	finance	some	50	participants’	involvement,	while	the	figure	in	2005	was	around	30.

In	2007	in	Iceland,	Play	the	Game	succeeded	only	in	raising	funds	for	17	full	or	partial	grants,	while	in	Coventry,	
thanks	to	contributions	from	the	Norwegian	Union	of	Journalists	and	the	Danish	Union	of	Journalists	–	as	well	as	
contributions	from	Play	the	Game’s	own	budget	–	funds	were	raised	to	give	participants	five	full	scholarships,	while	
11	persons	paid	their	own	travel	costs	but	had	the	conference	fee	and	accommodation	paid.	Two	Grant	Holders	
were	denied	entry	to	the	United	Kingdom	due	to	visa	restrictions.	

It	is	still	important	to	Play	the	Game	that	it	does	not	end	up	as	a	venue	where	only	the	privileged	gather	to	discuss	
the	impact	of	globalisation’s	impact	upon	sport	and	the	media.	Therefore,	the	possibility	of	national	fundraising	
initiatives	for	grants	should	be	included	as	a	criterion	when	new	host	countries	are	nominated.

After	the	evaluation	of	the	2005	conference,	it	was	recommended	that	large	print	brochures	were	not	printed	prior	
to	Play	the	Game,	but	only	small	leaflets	with	distribution	targeted	at	other	conferences.	Just	as	in	2007,	this	saved	
the	Secretariat	considerable	resources	in	terms	of	production	and	shipping	costs,	and	does	not	appear	to	have	had	an	
impact	on	attendance.

36	percent	of	participants	indicate	that	they	heard	about	Play	the	Game	from	colleagues,	and	24	percent	indicate	
sources	which	are	completely	beyond	our	remit.	There	is	thus	reason	to	continue	to	focus	upon	marketing	via	email,	
the	website	and	professional	networks,	complemented	by	targeted	basic	leaflets	for	distribution	at	relevant	meetings	
and	conferences	in	the	run-up	to	the	Play	the	Game	conference.

For	marketing	reasons	and	as	a	follow	up	on	the	conference	all	delegates	were	offered	two	free	copies	of	Play	the	
Game	2009	Magazine	–	an	offer	1/3	of	all	participants	received.

Recommendations: 

•	 Play	the	Game	and	its	co-host	should	continue	to	make	an	active	effort	to	get	more	women	to	attend,	and	to	
recruit	more	sports	leaders,	for	example	by	offering	free	places	for	selected	groups	of	potential	participants.	

•	 The	conference’s	geographic	location	must	be	carefully	assessed	in	2011

•	 It	must	also	be	considered	in	the	evaluation	of	potential	hosts,	the	opportunities	to	raise	funds	locally	for	
travel	grants.

•	 The	host	organisation	must	put	in	place	a	plan	for	national	marketing	and	publicity	for	the	conference,	which	
should	form	part	of	the	hosting	contract	
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Program content, speakers and debates 
The	conference’s	subtitle	“Visions	of	Sport	in	Times	of	Crisis”	worked	very	well	as	both	a	marketing	tool	and	as	a	
framework	for	understanding	the	120	speeches	and	panel	debates.	

The	main	themes	were	as	follows:

•	 Ethics	in	Governance:	Will	sports	federations	come	clean?	
•	 Between	Beijing	and	London:	Mega-events	as	drivers	of	development	
•	 Business	battles:	The	Power	Struggle	in	football	
•	 Match-fixing:	A	blow	to	the	core	of	sports	
•	 Terrible	teens?	Sport's	quest	for	the	hearts	and	minds	of	the	youth	
•	 Anti-Doping:	Will	the	technological	arms	race	come	to	an	end?	
•	 Paralympic	athletes:	More	different	than	the	rest?	
•	 Sports	for	the	Good:	What	is	it	good	for?

Additionally,	there	was	an	open	forum	for	potential	speakers	who	wished	to	participate	but	were	unable	to	place	
their	presentation	in	one	of	the	eight	themes.	

It	is	important	to	continue	to	launch	a	few	themes	and	ensure	that	they	are	clearly	communicated	through	well-
chosen	keywords.	

There	was	a	satisfactory	and	committed	participation	in	all	plenary	sessions,	with	delegates	eager	to	ask	questions	
and	participate	in	the	debate.	The	plenary	sessions	functioned	smoothly	and	at	a	high	professional	level.	It	was	a	
shame	for	the	intensity	of	the	main	themes	of	Beijing	2008,	teen	culture,	sport	and	development	and	physically	
disabled	athletes	had	to	be	held	simultaneously	in	pairs.	Generally,	sessions	were	strengthened	with	an	introduction	
where	the	main	issues	and	speakers	were	presented	together.	

The	proportion	of	participants	who	answered	“very	good”	in	relation	to	their	satisfaction	with	the	plenary	sessions	
was	25%,	which	is	8%	lower	than	2007.	In	parallel	sessions,	participant	satisfaction	is	slightly	lower:	only	15	percent	
think	that	the	presentations	were	“very	good”	(versus	20%	in	2007),	while	47%	answered	“good”	about	the	standard	
of.presentation..

Among	the	many	excellent	speakers,	allow	us	to	highlight	some	individuals	who	have	not	previously	been	keynote	
speakers	at	Play	the	Game,	but	acted	as	focal	points	and/or	helped	to	lift	the	political	impact	of	the	debates.	

•	 Nikki	Dryden,	former	Olympic	swimmer,	spoke	at	the	opening	of	Play	the	Game	about	positive	sporting	
values,	while	she	accused	sports	leaders	of	not	taking	them	seriously..

•	 Triple	Tour	de	France	winner,	former	cyclist	Greg	LeMond	told	the	delegates	about	widespread	doping	in	
cycling	and	called	for	an	overhaul	of	the	entire	drug-testing	system..

•	 Ex-Mafia	boss	Michael	Franzese	from	the	U.S.,	reported	enthusiastically	in	an	open	event	on	Tuesday	evening	
on	his	experiences	with	how	organized	crime	easily	finds	its	way	into	the	world	of	sport..

•	 Chris	Shaw,	Canadian	professor	and	critic	of	the	2010	Olympics	in	Vancouver,	recounted	how	his	criticism	
of	the	Olympics	has	led	to	questioning	by	Canadian	police.	His	report	later	gave	rise	to	the	conference	
announcement	and	signing	of	the	Coventry	Declaration	recommending	fundamental	rights	around	the	
security	and	freedom	of	expression.	

Although	the	IOC	in	the	spring	of	2009	opened	the	door	to	dialogue	with	the	Play	the	Game,	no	representatives	of	
the	IOC's	political	or	administrative	leadership	participated.	Nor	did	the	organisers	of	the	London	Olympics	in	2012.	
It	is	obvious	that	the	Olympic	movement	continues	to	have	difficulty	in	accepting	the	free	and	independent	debate	
form	that	characterises	Play	the	Game.	

The	only	IOC	member	at	the	podium	was	Richard	W.	Pound,	who	was	the	right	person	to	summarise	the	
experiences	of	the	10	years	after	the	IOC	reforms	that	he	was	a	driving	force	in	implementing.	The	former	WADA	
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chairman	participated	for	the	third	time,	and	also	under	a	new	chairman	WADA	maintains	a	commitment	to	Play	the	
Game,	expressed	by	Director	General	David	Howman	who	also	participated	for	the	third	time.	UEFA	also	helped	by	
sending	Communications	Director	William	Gaillard	to	a	debate	on	the	future	of	European	football.	

Play	the	Game	must	continue	to	work	to	involve	and	motivate	the	international	sports	federations	and	other	
prominent	international	actors	to	ensure	fairness	and	breadth	of	the	conference	content.	

As	mentioned	in	the	introduction,	the	conference	did	not	succeed	in	launching	its	own	or	someone	else’s	entirely	
new	research	project.	This	is	an	important	goal	to	have	in	mind	for	future	conferences.	

Recommendations:
 

•	 Development	of	own	research	projects.
.

•	 Continued	focus	on	networking.

•	 Continue	work	to	motivate	the	international	sports	federations	and	other	organisations	

UK partners 
The	regional	development	agency	Advantage	West	Midlands	(AWM),	contributed	with	an	extraordinarily	generous	
grant	totalling	GBP	75,000.	The	grant	was	decisive	in	the	choice	of	Coventry	as	the	host	city.	

The	English	key	partner	and	co-organisers	was	the	Centre	for	International	Business	of	Sport	(CIBS),	Coventry	
University	(CU).	Coventry	University	nominated	director	of	CIBS,	Simon	Chadwick,	and	staff	at	CIBS,	Terri	Byers	&	
John	Beech,	and	Lecturer	in	Journalism	at	Coventry	University,	John	Mair,	to	Play	the	Game’s	Programme	Committee.	

Coventry	representatives	engaged	in	a	constructive	and	fully	satisfactory	performance	in	the	Programme	Committee,	
as	presenters	and	in	the	following	areas:	

•	 Ian	Webster	was	responsible	for	recruitment	and	coordination	of	about	40	volunteers,	mostly	sports	
students.	The	efforts	of	the	volunteers	worked	flawlessly	before,	during	and	after	the	conference.	See	also	
below.	.

•	 Ian	Webster	also	made	contact	with	clothing	sponsors	SenSport	in	a	process	that,	despite	time	pressure,	
functioned	to	everyone's	satisfaction..

•	 John	Mair	and	his	colleague	Andrew	Noakes	from	the	Department	of	Journalism	at	Coventry	University	had	
a	group	of	about	20	journalism	students	to	report	on	the	conference	in	the	form	of	articles,	interviews,	etc.	
These	contributed	to	www.cutoday.wordpress.com	(now:	http:	/	/	en.wordpress.com/tag/play-the-game-2009	
/)	with	a	diverse,	vibrant	and	independent	journalistic	coverage	of	the	conference	themes.	Several	spots	came	
on	YouTube,	and	CUToday	had	25,000	more	visitors	than	usual	during	and	after	the	conference.	

The	local	promotion	and	management	agency,	CVOne,	took	care	of	arrangements	with	hotels	and	booking	of	rooms,	
as	well	as	contributing	with	relevant	material	to	the	conference	folder	and	the	planning	of	an	excursion	to	Warwick	
Castle	followed	by	dinner	at	a	local	restaurant.

The	Events	Department	at	Coventry	Cathedral	stood	for	the	programme	in	the	Cathedral	for	the	opening	of	the	
Play	the	Game	2009.

The	English	sportswear	company	SenSport	agreed	at	short	notice	to	step	in	as	a	sponsor	of	the	conference	gift,	a	
high-quality	sports	jacket	and	sports	kit	for	the	volunteers.	Cooperation	with	SenSport,	who	were	present	with	a	
booth	throughout	the	conference,	took	place	in	a	positive	atmosphere	and	with	a	good	outcome	for	both	parties.	

Coventry	Cathedral	was	chosen	after	much	consideration	as	a	site	for	all	plenary	sessions,	while	two	of	the	
university	auditoriums	were	the	settings	for	parallel	sessions.	The	Press	Room	and	smaller	meeting	rooms	were	also	
provided	by	the	university.	
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Despite	assurances	from	the	British	partners	and	the	Cathedral's	own	events	department,	people	viewed	the	
cathedral	to	be	too	large	and	far	from	a	suitable	location	for	a	Play	the	Game	conference.	The	usual	sense	of	
proximity	and	"intimacy"	disappeared,	the	room	was	the	first	day	-	despite	the	summer	weather	outside	-	very	cold	
and	people	had	to	sit	with	coats	on,	and	similarly	the	acoustics	were	far	from	optimal.	Moreover,	all	meals	took	place	
at	one	end	of	the	cathedral,	which	meant	that	cleaning	up	and	so	on,	sometimes	disrupted	the	sessions.	

The	Internet	connection	in	the	cathedral	functioned	as	intended.	

The	English	firm	Streaming	Wizard	was	hired	by	Play	the	Game	to	stream	footage	from	the	main	sessions	on	Play	the	
Game's	website.	This	work	was	performed	to	full	satisfaction	of	both	parties	and	meant	that	the	number	of	unique	
users	on	the	site	increased	significantly	during	and	immediately	after	the	conference.	

Recommendations: 

•	 In	the	future	we	must	ensure	unambiguous	support	from	a	cooperative	partner’s	senior	management,	and	we	
must	demand	more	of	the	partner's	internal	project	organisation..

•	 Early	signing	of	a	contract.

•	 There	must	in	2011	be	made	a	more	concrete	plan	for	how	local	partners	are	involved	and	the	national	angle	
on	the	event	is	reflected.

•	 Strategies	and	safeguards	for	how	the	hosts	will	do	PR	for	the	conference	and	Play	the	Game.

•	 Agreements	on	the	location	of	future	conferences	after	2011	should	wherever	possible	be	concluded	more	
than	two	years	before	the	conference,	so	there	is	time	to	ensure	action	in	the	host	country	as	planned,	and	
so	already	during	a	conference,	the	time	and	date	for	the	following	conference	can	be	launched

Other partners and donors 
The	Norwegian	Union	of	Journalists	and	Danish	Union	of	Journalists	provided	highly	valued	contributions	to	ensuring	
that	journalists	from	less	privileged	countries	could	participate.	

The	journalism	professional	training	school	UPDATE	organised	two	one-hour	workshops	on	investigative	sports	
journalism	and	turned	up	with	a	participating	team	of	10	Danish	journalists.	

Coventry	University	organised	an	exhibition	area	in	the	Cathedral	with	representatives	from,	inter	alia,	AWM,	
Routledge	Publishers,	SenSport,	Coventry	University,	The	Wenlock	Society,	TSE	Consulting	and	The	Coventry	&	
Warwickshire	Partnership	-	2012’s	Game.	

The	Danish	Institute	for	Sports	Studies	conducted	the	above-mentioned	participant	survey	without	charge.	

Other conditions
The	volunteers	at	the	conference	were	as	mentioned,	students	under	the	direction	of	Ian	Webster.	They	were	part	
of	a	smaller	“Volunteer	Programme”	which	was	organised	by	the	Faculty	of	Business,	Coventry	University.	The	
program	included,	inter	alia,	Research	on	Play	the	Game	and	training	in	service	and	directory-related	topics.	The	
students	received	diplomas	and	course	credit,	which	was	probably	a	major	factor	for	the	large	number	who	wished	
to.participate.

It	is	important	to	maintain	interaction	with	sports	and	media	students.	The	mood	at	the	conference	is	always	
positively	influenced	by	the	fact	that	there	are	many	young	people	present.	It	is	also	important	to	give	young	people	
the	opportunity	to	attend	free	of	charge,	so	they	can	get	a	first-hand	impression	of	the	sports	politics	debates	and	
the	chance	to	meet	role	models	and	useful	resources	among	the	international	guests.	

Recommendation:

•	 Ensure	that	a	number	of	sports	students	have	the	opportunity	to	work	as	volunteers	
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Economy
Just	a	month	before	the	conference,	Coventry	University	made	Play	the	Game	aware	that	conference	could	not	be	
implemented	on	the	expected	financial	basis.	At	the	same	time,	it	was	clear	that	the	number	of	paying	participants	
would	be	approximately	100	fewer	than	expected.	

Therefore,	Coventry	University	and	Play	the	Game	together	made	a	series	of	cuts	which	were	primarily	aimed	at	
reducing	the	university’s	costs.	The	essential	obligations	of	Coventry	University,	however,	were	observed,	for	example,	
to	make	conference	rooms	available	and	to	cover	travel	and	accommodation	for	nearly	40	invited	speakers.	

Play	the	Game	took	on	considerable	extra	costs.	Although	the	2009	accounts	are	not	yet	finalised,	everything	
indicates	that	Play	the	Game	kept	the	conference	budget	within	the	year’s	total	budget	by	reducing	other	items.	

On the Road to Play the Game 2011
As	it	did	not	give	Play	the	Game	as	expected	a	boost	to	move	the	conference	from	November	to	June,	perhaps	
even	the	contrary,	we	will	in	2011	aim	at	hosting	the	conference	in	the	second	half	of	the	year.	This	means	that	the	
Secretariat	for	the	first	time	will	have	two	full	working	years	to	plan	the	next	conference.	

It	is	important	that	this	extra	time	is	fully	utilised	by	a	quick	selection	of	the	host	organisation	for	2011.	The	deadline	
for	expressions	of	interest	was18th	December	2009,	and	in	the	meantime	we	have	received	declarations	of	interest	
from	South	Africa,	Germany	and	Slovenia.

The	conference	proved	once	again	to	be	an	essential	starting	point	for	the	continuing	consolidation	of	Play	the	Game	
as	a	unique	meeting	place	and	forum	for	democratic	debate	in	international	sport.	

A	warm	thank	you	to	all	who	have	contributed	to	the	conference.	

February 2010, approved by Play the Game’s Programme Committee:

•	 Andreas	Selliaas,	International	Consultant,	The	Norwegian	Olympic	and	Paralympic	Committee	and	
Confederation	of	Sports,	Norway	

•	 Dag	Vidar	Hanstad,	PhD,	journalist,	The	Norwegian	School	of	Sports	Sciences,	Norway	
•	 Hans	B.	Skaset,	Professor	&	Senior	Adviser,	Norway	
•	 Henrik	H.	Brandt,	Director,	Danish	Institute	for	Sports	Studies,	Denmark	
•	 Jens	Weinreich,	Journalist,	Sportnetzwerk,	Germany	
•	 John	Beech,	Lecturer,	Coventry	University,	United	Kingdom	
•	 John	Mair,	reporter,	lecturer,	Coventry	University,	United	Kingdom	
•	 Joachim	B.	Olsen,	international	shot	putter,	chairman	of	the	Danish	Athletes	Association,	Denmark	
•	 Joseph	A.	Maguire,	Professor,	Loughborough	University,	United	Kingdom	
•	 Kirsten	Sparre,	Journalist,	PhD,	Freelance,	Denmark
•	 Lars	Haue-Pedersen,	Managing	Director,	TSE	Consulting,	Switzerland	
•	 Mogens	Kirkeby,	President,	International	Sport	and	Culture	Association,	Denmark	
•	 Simon	Chadwick,	Director,	Centre	for	the	International	Business	of	Sport,	Coventry,	United	Kingdom
•	 Terri	Byers,	Principal	lecturer	and	programme	manager,	Centre	for	International	Business	of	Sport,	Coventry	

University,	United	Kingdom
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Michael Franzese Former mobboss, USA Don't Bet On It

Emanuel Macedo de 

Medeiros

CEO, European Professional Football 

Leagues, Portugal

Sports Betting: Safeguarding the Integrity of Professional 

Football





Mark Davies Managing Director, Betfair, UK
Tackling corruption in sport in the 21st Century:� How 

Betfair can help 

Also in the panel: Declan Hill, Christer Ahl Open debate, Q&A

 chaired by Richard Ings, chairman, ASADA
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Christer Ahl

Outgoing President, Playing Rules and 

Referees Commission at the IHF, 

USA/Sweden

World handball hijacked by its president:�Structural 

problems, scandals, and an urgent need for change 

Jens Weinreich
Journalist, www.jensweinreich.de, 

Germany

The ISL bribery system: 138 million CHF for highranking 

officials in the Olympic world 





Robert Lloyd
Projects manager  Global Accountability, 

One World Trust, UK
Sport: Breaking the intransparency record

Lars HauePedersen
Managing Director, TSE Consulting, 

Switzerland/Denmark

The new sports organisation – eight essentials for 

renewing the management of sport 

Richard W. Pound

Member of the IOC, former WADA 

president, International Olympic 

Committee, Canada



Open debate, Q&A









Gary Gaffney
Associate Professor, University of Iowa 

Hospitals, USA
Doping trends in track and field athletes

Christophe 

Brissonneau

Sociologist, University Paris Descartes, 

France
Doping careers in wrestling, weightlifting, cycling

Verner Møller Professor, University of Aarhus, Denmark A reflection on downsides of antidoping

Joachim  Parbo
MA Political Science / Prof. Cyclocross, 

www.joachimparbo.dk, Denmark

Adding more variables to the theory�of doping: The 

dynamics of informal rules and norms vs. the formal 

institutions

Georg Facius

Former member of EAA Antidoping 

Working Group, 

www.123hjemmeside.dk/eaaantidoping, 

Denmark

AntiDoping: Confusion, opposition and violations

Klaas Faber
Director, Chemometry Consultancy, The 

Netherlands
A think tank for antidoping research



  chaired by Hans B. Skaset, Professor

   chaired by Søren Riiskær, board member, Play the Game
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Sandro Donati Researcher The cocaine connection in sport

Herman Ram
CEO, AntiDoping Authority of The 

Netherlands, The Netherlands
Democratic values�and the global fight against doping

Yves Kummer
President, European Elite Athletes 

Association, Belgium
Professional Athletes view on antidoping policy






AnneMarie 

Kappelgaard

Senior scientist, head of department, 

Novo, Denmark

The pharmaceutical industry in antidoping: Possibilities 

and limitations

David Howman
Director General, WADA, Canada/New 

Zealand

WADA’s Tenth Year of Existence: Achievements, 

Challenges and Way Forward

Also in the panel: Greg Lemond Open debate, Q&A




Laura Robinson Freelance author and journalist, Canada
Plus ça change….writing the real story in sports never gets 

any easier 

Declan Hill
PhD and freelance investigative reporter, 

Canada

How to do investigative journalism in sports when you 

don't have any money 




Lise Joern
PhDstudent, University of Aarhus, 

Denmark

Preventing and controlling footballrelated disorder: 

Security versus civil liberties

Ted (Charles T.) Vehse
Lecturer in Humanities & Relig. Studies, 

West Virginia University, USA

Intrinsic versus Extrinsic Factors in Conceptualizing 

Competitive Sports Fan Violence









Richard Elliott
Director, Lawrie McMenemy Centre for 

Football Research, UK

Football's foreign exchange: Challenging perceptions of 

foreign player involvement in the English Premier Academy 

League

Tim Vollans Researcher, Coventry University, UK Football agents: Fundamental principles and duties

Anna Semens Research fellow, Coventry University, UK
The Scale and Scope of the Football Agents’ Industry in 

the UK




Russell Holden Director, In the Zone, Wales
Never forget you're Welsh: Sport as a political device for 

the promotion of national wellbeing

Ezequiel Fernández 

Moores
Journalist, La Nación, Argentina & ANSA The Hand of God: Chapter two

Tatiane Hilgemberg

Master degree student, Communications 

Science University of Porto, 

Portugal/Brazil

Integrated or segregated? Media Representation of Oscar 

Pistorius

  chaired by John Mair, Senior Lecturer, Coventry University

  chaired by John Beech, codirector, CIBS

 chaired by Jens Brinch, chairman, Play the Game

   chaired by Mike McNamee,Prodessor, Swansea Uni.



  chaired by Peter From, UPDATE
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playthegame
home for the homeless questions in sport

Welcome back in 2011

www.playthegame.org


